(425) 385-5807
pqualey@everettsd.org

CURRICULUM
NIGHT

September 23rd
. 7-8:30

1 I look forward to meeting you

I .
: and going over our classroom
! goals, expectations, and learn-

| ing targets.

Supplies

o 2 Composition Books

o | Spiral Notebook
AR READING

o Golored pencils

o Highlighters (pink,
green, blue, yellow)

Students need to be read-
ing each night as part of
their homework. AR goals
are based on reading 150
minutes each week. AR is
counted each quarter as

an assessment grade.

o Red correcting Pen

o Paper/Pencils/
Erasers

o Binder/Agenda

Welcome to 6th Grade Block

Ms. Qualey, Room 107 —

Evergreen Middle School

Reading and Writing
Learning Targets

To develop and use new vocabulary

To define change and identify types of
changes in themselves and characters

To make thematic connections among
texts and between texts and self

To use descriptive language in both
narrative and expository text

To use the writing process (pre-write,
draft, revise, edit and publish)

To understand and explain the
relationship between cause and effect

Timberwolf Code of Conduct

1. Come to class prepared and on time

2. Respect self, others, and school at all times
3. Listen to and follow directions

4. Work hard and participate in your learning
5. Turn in quality work on time

6. Treat all guests & substitutes with courtesy

Weekly Homework

GRADING POLICY

70% - Assessments
30% - Class work &
Homework

To check online grades,
https://ims.everett.k12.wa.us

o (e

Reading: Study Visual Vocabulary 5-10 minutes each day (test on Tuesdays)
Read AR novel for at least 30 minutes, 5 days a week
Lang. Arts: Writing Homework or Grammar Homework (varies; 2-4 days/wk)

Please check your student’s agenda nightly for homework and due dates.
Completing quality homework on time is crucial as homework is used the
following day for reinforcement and continued learning. Students who
come to class with incomplete homework will make a phone call home to
make you aware of the situation, and they will stay for after school study
club if possible. Please help your child establish a homework routine.




Progress Reports

Every 3 weeks your child will be
given a Progress Report from
each of the three classes.
These progress reports need to
be signed and returned by
Wednesday of that week. Any
missing work must be complet-
ed and | am available after
school if your child needs help.
1 update grades at least once a
week. Students will receive
partial credit for most late work
so due dates are important. If
your child’s overall grade in ei-
ther class falls below a 70%,
then he/she will be required to
stay for Study Club until the
overall grade improves.

| am available after school on Tuesday and
Thursday from 2-3:30. If these days don’t
work, then the student should talk to me
and special arrangements can be made. On
most days there will be an activity bus at

Study Club

Buddy Room

If students cannot follow classroom expecta-
tions, then he or she will be placed in a
“buddy room.” Buddy rooms are a neighbor-
ing teacher’s classroom where your student
will reflect on his/her behavior (complete
form for the office) and share it with you in a
phone call home that day. If the inappropri-
ate behavior continues, then the administra-
tors will become involved in helping your
child to make better choices and a behavior

conference may need to be scheduled.

Attendance

Attendance plays a vital role in
academic achievement. When
students miss school for all or
part of the day, he or she
misses out on meaningful
instructional time. Please help
your child by ensuring that
they:

. Get enough rest

- Wake up early enough to get
to school on time

. Eat a healthy breakfast
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“To catch the reader's
attention, place an
interesting sentence or
quote from the story
here.”

Inside Story Headline

This story can fit 150-200
words.

One benefit of using your
newsletter as a promotional
tool is that you can reuse
content from other market-
ing materials, such as press
releases, market studies,
and reports.

While your main goal of dis-

Caption describing picture or graphic.

tributing a newsletter might
be to sell your product or
service, the key to a success-
ful newsletter is making it
useful to your readers.

A great way to add useful
content to your newsletter is
to develop and write your
own articles, or include a
calendar of upcoming events
or a special offer
that promotes a
new product.

You can also
research articles
or find “filler”
articles by ac-
cessing the
World Wide Web.
You can write
about a variety of
topics but try to

Inside Story Headline

This story can fit 200-150
words.

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include
stories that focus on current
technologies or innovations
in your field.

You may also want to note
business or economic
trends, or make predictions

for your customers or clients.
If the newsletter is distribut-
ed internally, you might com-
ment upon new procedures
or improvements to the busi-
ness. Sales figures or earn-
ings will show how your busi-
ness is growing.

Some newsletters include a
column that is updated every
issue, for instance, an advice

Inside Story Headline

This story can fit 75-125
words.

Selecting pictures or
graphics is an important part
of adding content to your
newsletter.

Think about your article and
ask yourself if the picture
supports or enhances the
message you're trying to
convey. Avoid selecting imag-
es that appear to be out of
context.

Microsoft Publisher includes

thousands of clip art images
from which you can choose
and import into
your newsletter.
There are also
several tools you
can use to draw
shapes and sym-
bols.

Once you have
chosen an image,
place it close to the
article. Be sure to
place the caption

keep your articles short.

Much of the content you put
in your newsletter can also
be used for your Web site.
Microsoft Publisher offers a
simple way to convert your
newsletter to a Web publica-
tion. So, when you're fin-
ished writing your newslet-
ter, convert it to a Web site
and post it.

column, a book review, a
letter from the president, or
an editorial. You can also
profile new employees or top
customers or vendors.

of the image near the image.

Caption describing
picture or graphic.
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“To catch the reader's
attention, place an
interesting sentence or
quote from the story
here.”



Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

We’re on the Web!
example.microsoft.com

A

Organization

This story can fit 175-225
words.

If your newsletter is folded
and mailed, this story will
appear on the back. So, it's
a good idea to make it easy
to read at a glance.

A question and an-
swer session is a
good way to quickly
capture the attention
of readers. You can
either compile ques-
tions that you've
received since the
last edition or you
can summarize some
generic questions
that are frequently
asked about your
organization.

A listing of names
and titles of manag-

This would be a good place to insert a short paragraph about your
organization. It might include the purpose of the organization, its
mission, founding date, and a brief history. You could also include a
brief list of the types of products, services, or programs your organi-
zation offers, the geographic area covered (for example, western U.S.

or European markets), and a profile of the types of customers or

Your business tag line here.

members served.

It would also be useful to include a contact name for readers who

want more information about the organization.

give your newsletter a per-
sonal touch. If your organiza-
tion is small, you may want
to list the names of all em-

ployees.

If you have any prices of
standard products or ser-

ers in your organiza-  Caption describing picture or graphic.

tion is a good way to

vices, you can include a
listing of those here. You
may want to refer your read-
ers to any other forms of
communication that you've
created for your organiza-
tion.

You can also use this space
to remind readers to mark
their calendars for a regular
event, such as a breakfast
meeting for vendors every
third Tuesday of the month,
or a biannual charity auction.

If space is available, this is a
good place to insert a clip art
image or some other graph-
ic.
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